Google Ads PPC Checklist (DIY-Friendly)

Daily Checklist (5—-10 Minutes)

 Check your daily spend to ensure pacing is on track.

* Look for red flags: disapproved ads or sudden performance drops.
¢ Review search terms and add negative keywords as needed.

» Pause keywords spending money with no results.

Weekly Checklist (15-20 Minutes)

» Expand or clean up your keyword list.

» Pause weak ads and create 1-2 new variations to test.

» Review device, location, and demographic targeting.

» Make sure your landing page loads fast and is working properly.

Monthly Checklist (30—45 Minutes)

e Compare this month’s performance to last month.

« Shift budget toward winning campaigns and away from poor performers.*

¢ Add new ad creative and retire underperforming ads.

¢ Confirm conversion tracking is still working.

¢ Write a simple monthly summary: best campaign, worst campaign, top keyword, and next

month’s tests.

We recommend upping budget no more then 15-20% of current ad spend to prevent too
steep of a learning curve for Google. Also note budget changes can set Google into a learning
phase so scale appropriately. Something a quick $5 add to a budget of $75/mo just may not
make sense. Consider if there are slower times of the month to put Google into learning

phase or scale in bigger 15-20% increments.
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